
“old souls in young 
bodies”

If you thought Millennials were a 
marketing challenge, meet Gen Z!
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substance151 can help

Gen Z is the first generation to come 
of age in a fully digital world 

“Digital, social, and mobile to the core, 
their values are more strongly aligned 
with Baby Boomers than Millennials.” 

(Jeff Fromm, FutureCast)

Need help evolving your brand for the changing marketplace? Substance151 can help! 
Contact us to start a conversation www.substance151.com/project-inquiry about 
how we can put your company ahead of your competitors while they’re still struggling 
to figure out and respond to new realities. 
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